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Above, Whitecourt celebrates the 10th 
Anniversary of hosting an airshow that a community 
much larger would be proud to have.

Open 10 am to 11 pm Daily
Mounta in  Shopping Str ip  778-8989

We have a large selection of beer 
& wine to choose from!

COLDEST BEER
ON THE PLANET  

sangstersafety.com
Bus: 780-706-2046  
Fax: 780-778-2297

See page 5 
for Services

reAlTY 
ONE PERCENT

Full MLS® Service at a Fraction of the Price

Full Service 

MLS® $7,950

(Homes over $700,000 

1% + $950)

reAlTY 
ONE PERCENT

Full MLS® Service at a Fraction of the Price

See 
Back Page
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FREE
Take One 

WHITECOURT’S
‘SHOP LOCAL’

SEARCH ENGINE!

PLATFORM FOR LOCAL BUSINESSES
Get found on Google - Online Catalog - Sell Online -
Schedule Posts (FB/Twitter) -Send eNewsletters -
Promote Events - Get a fresh New Website & More!
CONTACT ARLENE: 780-257-SHOP (7467)

shopwhitecourt@gmail.com 
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Has Moved to 4104 Kepler 
Call 780.778.3949 or email 
design@ozmedia.ca for all 

your design & printing needs
Photo by 
Bryan Merrill
Local Events Photographer
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  Providing Leaf Guard & 5” Continuous Eavestroughing!
  Siding   Soffits   Fascia   Window & Door 

Capping   Metal Roof & Wall Installation 
 Custom Metal Detail

Residential & Commercial
Phone: 780-706-9255 • Fax: 780-778-6168

Many Colour Options Available. 

OZ Media is moving now because the Whitecourt and 
Area Chamber of Commerce bought the building my busi-
ness premises are located in and want to expand from 
their rooms in the back to takeover the the OZ Media of-
fice.  First, I should say that OZ Media was planning to 
move anyways, if I couldn’t get a partner. This was due to 
poor health. Secondly, if I was approached in a straight-
forward manner, asking permission to takeover my room, 
which I wasn’t making full use of, treating me like the cus-
tomer I was, there would have been no problem. 

I should also point out I disagree with the Chamber 

taking on a large debt in order to compete with existing 
landlords in town as a matter of principle. 

I had experienced a troubling episode with the Cham-
ber previous to this. Before I became ill, a downtown 
merchant had requested my help gathering signatures to 
help revitalize the downtown. I said sure, as I was touring 
the area anyways for my business, and am always happy 
to volunteer for something like this. The private revitaliza-
tion exercise evolved into a push to create a downtown 
business association and as a long time Chamber sup-
porter, I argued that a Chamber board member should 
be one of the signatories for forming the association 

Commercial and 
residential cleaning

Serving Whitecourt & 
Mayerthorpe

Mendoza
Cleaning Services Ltd.

Jane Mendoza
President/Owner
C. 780.706.6507
T. 780.778.6225
F. 780.778.6775
E. mendozajane1117@gmail.com

Chamber politics too much

(Continued on page 4)

Gift Certificates Available

• Acrylic Nails • Gel Nails • Gel Toes 
• Nail Art Designs • Stamp & Design

• Herbal Pedi  • Hot Stone Pedi 
• Shellac Gel Polish • Body Waxing  

• Paraffin Wax • Spa Pedicure 
• Spa Manicure

• Foot & Hand Massage 

Mon. to Fri. 9 - 7, Sat. 9 - 6  ♦ Appointments & Walk-ins Welcome

Gold Nails
For Ladies, Men & Couples

780.778.4879 ♦ 5010 50 St

Gold Nails now uses pedicure 
liners for the ultimate in 
sanitation for your feet.

We have Moved - Across from ATB - Come see our new Shop & Equipment

20% OFF
for Seniors and 

Mobility Impaired
for pedicures and 

manicures. 
Let us do the 

stretching for you.

WEEKLY 
SPECIALS

Drop by or 
visit our 

Facebook 
to check out our 
weekly special.

ROOM FOR 
RENT

Do you need 
an inexpensive 
Downtown spot 

for your 
business?

HELP 
WANTED 

Nail Technician, 
Pedicure, 

Manicure, Body 
Waxing, 

Will Train

If you drive your parents to Gold Nails, we can minimize your wait time if 
you make an appointment. And don’t forget about our seniors’ discount.
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From Sagitiwa to Whitecourt
A Salute to the Pioneers - Part 9

By Jerry Graham. Thank you to John Dahl and the late Vic 
Young for their help in obtaining the original manuscript.

Moving south we come to the farm of Mike 
Prestlien and nearby the farm of G. Leary. Then 
up the hill and over, Ed. Olson and Ole Tekset held 
forth. Good solid Scandinavians. Ole was under a 
scheme for returned soldiers known as Soldier Set-
tlement as were a great many other ex-soldiers in 
the area. The scheme, while possibly a good one in 
principle, was not entirely too successful.

Briefly, the men were given aid to take up land, 
given loans for purchase of equipment and machin-
ery, the loans extending over a long period of years. 
For those with some knowledge of farming, and with 
some land available and ready for crops, as was the 
case with Ole Tekset it worked very well. With oth-
ers with little or no knowledge of farming, and little 
or no land ready for cropping, it proved something 
of a disaster. Tekset was a worker and would, in the 
opinion of the author, have made a go of it under 
almost any scheme, and it was indeed unfortunate 

(Continued on page 8)

The

Kevin's Floorcovering

780-779-8040
E: hong.lai@yahoo.com

Call Hong for a 
FREE Estimate!
Residential & 
Commercial

WCB Insured

• Final Clean after 
Construction & Renovation

• InterIor & exterIor
• Fence & Deck Painting 

• Grass Cutting & Yard Work 
• Window, Fabric & Carpet 

Cleaning • Floor Waxing

Summer
Cleaning

•
Inside & 
Outside

•

15%
Off

Below, Ole Tekset in Downtown Whitecourt

~ oPen Year rounD ~

bookkeeping & tax specialists

personal, business & corporate tax returns

780-778-2612

 Now at 
Unit 2B

4213 42 Ave,
By RCMP Shop 

& Uptown 
Timmie’s
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4812 - 50 Avenue, 
Next to Get Dressed

Hours: Mon - sat 10 - 6   sunDaY: By appointment only

Appointments 
& Walk-Ins 
Welcome,
Including 

After-Hours
Appointments

780-779-9998
See in store for

our many
SUMMER SPECIALS  

Give the gift of relaxation with a Gift Certificate

Mon. to Fri. 8 to 8 • (780) 706-5003  •  Midtown Mall
www.whitecourtphysicaltherapy.com

reFerrals aCCePteD FroM:
• employers & safety Coordinators
• WCB
• Physicians
• Walk-in Patients
• Insurance Companies 
• other Professionals 

Whitecourt • Edson • Hinton • Fox Creek

our servICes:
• Individual Physiotherapy assessment and treatment

• Work related Injury assessment & treatment 
• Work reconditioning Program • Foot orthotics 

• Motor vehicle accident rehabilitation • acupuncture
• Manual & Manipulative therapy • sports Injury Management  

• Intramuscular stimulation
• Physical Conditioning Program • Pre-employment screening

Fees CovereD BY:
• WCB (Workers Compensation Board) • Independent Contracts with employers
• extended Health Insurance Plans • Casualty Insurers (motor vehicle accidents)

• Personal Payment (receipts will be provided)

HEARINg LOSS
linked to 

increased risk 
of dementia

•
Found to cause 

irreversible 
cognitive decline

•
Early use of 

hearing aids can 
help prevent risk of 

cognitive decline 
and dementia

• 
Hearing aids 
don’t have to 
cost a fortune

Phone: 1-780-571-8384
Toll Free: 1-877-215-1318

Email: info@hearingcaredoctors.ca

WCB, DVA, NIHB, 
AADL and RCMP

We are authorized provider for:

5115-49th Street • Unit 3 & 5, Midtown Mall
Whitecourt, AB, T7S 1P3 

Monday - Friday
9:00 AM - 5:00 PM

(Continued from page 2)
and also that the push for highway billboard signage go 
through the Chamber. There was some strange feedback 
from the Chamber and Town and the original proponent 
of the downtown business association withdrew, saying 
she couldn’t handle the politics involved. 

The Chamber push to take over OZ’s premises at the 
front of the building provided an opportunity to get some 
facts straight about current Chamber operations, up close 
and first hand. I am the first to admit I am in a conflict of 
interest here, but essentially, this is an investigative ar-
ticle. Is the Chamber becoming more like another layer of 
government, rather than a voice to government? Much 
of the following is backed up by documentation, such as 
texts and emails. 

For starters, the Chamber was very slow in letting 
OZ Media know about plans for my business premises. 
When there was no information forthcoming after the 
rumours had started about my business premises being 
at risk, I phoned a director for information.  I was at first 
told nothing would change except the name on the rent 
cheque. When pressed about the takeover of my office 
at the front, he said he would send an email out to other 
board members on the matter. There was no answer as 
the weeks passed. At this point I naturally became quite 
vocal about getting some accurate information about 
what was going on.

Another tenant told me they were given assurances 
about plans for their space, shortly after the rumours 
started, and well before the Chamber takeover was of-
ficial, as it should be. Yet I was told by one Chamber per-
son nothing could be said until the takeover was official. 
Regardless, it is quite common to discuss possibilities in-
stead of certainties in business, especially where there is 
a stated intent by the Chamber to minimize disruptions to 
businesses during their takeover of the building. 

Months after the initial rumour, I was finally asked 
to take a meeting with the four executive members of 

NAIL TECHNICIAN WANTED

(Continued on page 10)
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Publisher: Dan Parker
Reception: Julie Tran

4104 Kepler St, Box 294
Whitecourt, AB  T7S 1N4
Ph: 780-778-3949
Fax: 888-539-2528

Advisor@OZMedia.ca
CommunityAdvisor.NET

Circulation: 3,250
Published Quarterly

“The liberty 
of the press is 
the palladium 

of all the 
civil, political, 
and religious 

rights.” -  Junius

Bus:	780-706-2046			•			Fax:	780-778-2297

Wellsite, 
Gasplant, 
Pipeline 

Supervision
& Medic 
Services

5008 - 50th Street (Across from ATB)

Appts. & Walk-ins Welcome

Gift Certificates Available

Best Selection
Polish Gel Nails.

Hours: Mon. to Sat. ~ 9 am - 6 pm

P. 780.778.8680 C. 780.262.0647

ROOM for RENT
Call for Details

When our institutions fail us

(Continued on page 11)

by Dan Parker

A political revolt is brewing in 
the West. The alienation between 
citizens and long-time establish-
ment vehicles continues to grow. 
According to a U.S. Gallup poll, 
trust in the mainstream media continues to fall and 
is at record lows. Less than a third of respondents 
replied that they had trust or a fair amount of trust 
in the mainstream media (MSM). Amongst Repub-
licans in the U.S., that figure dropped to the single 
digits. Canadian MSM is facing similar challenges. 
Fake news, alternative facts, propaganda wars — 
it’s been a rough few years for journalism in the 
West. 

Younger people showed the least amount of 
trust in the MSM, which does not bode well for the 
future credibility of this institution. It is not a co-
incidence that young people use the Internet and 
social media more than older generations. 

Dennis B. Denis, Q.C

Fax: 780-425-1222 

780-706-1020

Lawyer

Email: ddenis@cleall.ca

“Power tends 
to corrupt 

and absolute 
power corrupts 

absolutely.“

Well known quote 
of Lord Acton

“The issue which 
has swept down 

the centuries and 
which will have to 

be fought sooner or 
later is the people 
versus the banks.”

Related not so well 
known quote by  

Lord Acton
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“When it’s quality that counts”

Phone (780) 778-2065
Let us be your ‘New Home’ builder

unit #6, 4907 - 52 avenue ♦ Cell: 780-286-9048
Ask us about our Magic Pillows

Olga Kovalenko 

Gift Certificates Available

registered Massage therapist (RMT) 
registered osteopathic Manual therapist (Domt)
Certified Permanent Makeup Artist 

Electrocoagulation

Bad Joke Corner
A grasshopper walks into a bar, and the bartend-

er says, “Hey, we have a drink named after you!”
The grasshopper looks surprised and asks, “You 

have a drink named Steve?”

On the back of a van: Caution: Blind Man Driving
On the side of the van: Venetian Blind Co.

A two engine passenger train was crossing Can-
ada. After they had gone some distance one of the 
engines broke down. “No problem,” the engineer 
thought, and carried on at half power. 

Farther on down the line, the other engine 
broke down, and the train came to a standstill. 

The engineer decided he should inform the 
passengers about why the train had stopped, and 
made the following announcement: 

“Ladies and gentlemen, I have some good news 
and some bad news. The bad news is that both 
engines have failed, and we will be stuck here for 
some time. The good news is that you decided to 
take the train and not fly.”

Hem Pants $10.99

STEAM IRONING
Let us do your ironing for you.

Maria’s sells: Bridal Headpieces & Veils, 
Bridesmaid & Flower Girl Dresses, Evening Gowns 

& Shoes, Wedding & Graduation Dresses

Alterations 
& Repairs for 

ALL Occasions 
for BOTH Men 

& Women

Your Whitecourt & Area Centre for Formal Events

f O R  R E N T  O R 
p u r c h a s e ! 

O r d e r  T i e ,  p o c k e t 
a n d  Ve s t  c o l o r s  t o 

m a t c h  d r e s s ! 

BBridalridal

Mon. to Fri. 10:00 am to 7:00 pm, Sat. 10:00 am to 4:00 pm  

Midtown Mall, Downtown ♦ (780) 706-7092

New Bridal Store Opening! 

YOuR 1 STOP WEDDINg PART Y SHOP!
B r i d e  &  G r o o m
B r i d e ' s  M a i d s
G r o o m s m e n
F l o w e r  G i r l
&  r i n g 
B e a r e r

Come see our 
selection of  new 

dresses in stock for 
ladies and children.

Or you can order your new formal 
dress from our new catalogue.

(beside Hair Creations, in Midtown Mall)

$25.00 OFF Selected Tuxedo Rentals
(for bookings for this year only)

Boys’ Suits & Tuxedos for Sale & for Rent
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(Continued from page 3)

HanDY Man & 
rental servICes

780.779.7765

“His opponents 
kept goading him 
on, and he kept 
reaching and 

reaching for greater 
points to clinch his 

contentions”.”

that he was not spared to bring matters to a suc-
cessful conclusion. He died quite young.

Ed. Olson had been in Alaska and was another 
one really suited to conditions here. Somewhat far-
ther on, Percy Richardson, Jack Willis, the Crocker 
Brothers, Jules Couasnon, Charles Stone, George 
Jackson, Jack Wilson and Robert Greene were busy 
trying to get established.

Mention might be made while in 
this area of one or two of the more 
colorful characters found here. Jules 
Couasnon, known as “Frenchy”, a 
name to which he answered unfailing-
ly, and no wonder, when one considers 
the trouble the average English speak-
ing person might have in pronouncing 
“Koos-non”, correctly. Jules had been 
educated at the Sorbonne in Paris, or 
had at least studied at some univer-
sity or similar seat of learning in Paris. 
He loved to argue, and it was indeed unfortunate 
that he was confined to the use of the English lan-
guage when he did so. He loved to use what are 
known as “two dollar words”, the pronunciation 
of which were not always straight Webster. As the 
words flowed and the argument warmed up, the 
arm swinging and other gestures intensified, and 
one could only surmise that many of the debates 
had their origin with nothing more than this in 
mind. His opponents kept goading him on, and he 
kept reaching and reaching for greater points to 
clinch his contentions, all the while accompanying 
each sentence with some extra facial contortion or 
“body English”.

Then Charlie Stone, who rivaled Dave Allen as 
a raconteur, with tales of derring do in and around 
the Vashon Islands. He would have been an instant 
success on the radio program instituted by Ben-
net Cerf some years ago and presented under the 
name of “Can you top this one?” He really deserves 
special attention.

Neither Charlie nor Dave were exactly young 
men, and the respect usually accorded elders pre-
vented some of the younger members from ex-

pressing disbelief, although at times 
it was not hard to see that everything 
was not being accepted at its face val-
ue. On one occasion, when things were 
getting just a bit out of hand, one young 
fellow went as far as to interject, “You 
know, I would sooner hear you fellows 
tell it than have been there”. A meeting 
of Stone and Allen always was some-
thing special as it was evident that one 
doubted the other, while the audience 

doubted both! The tales they told and the heights 
they scaled baffled imagination.

Jack Wilson and George Jackson had joined forc-
es in the East and had arrived in Whitecourt under 
the Soldier Settlement scheme mentioned earlier. 
Both, a few years later, left the farms and resided 
and worked in the hamlet. This friendship endured 
through good years and bad, and while both men 
have passed away, their widows still give meaning 
to what is referred to as “a lasting friendship”.

To the west some distance, a short wiry man, by 
the name of Danny Fraser, had a trap line at what 
was then known as Bessie Creek. Nothing gave 
Danny as much pleasure as fiddling at the dances. 
No matter what the weather was like, and it was 
often unpleasant to say the least, it was impera-
tive that word be sent to Fraser. With his passion 
for playing the violin he could not, and must not 
be overlooked. His Georgia Camp Meeting must be 
still echoing somewhere in the valley.

While in this area to the south it might be a good 
idea to mention early settlement in Whitecourt. 
While it is true that many of the early settlers came 

(Continued on page 9)
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OZ Computers Midtown 
Mall 

780-778-3949

WE REMOVE THE BLOATWARE 
& SAVE YOU MONEY YEAR AFTER YEAR. 

WE ALSO INSTALL or ACTIVATE A GOOD FREE ANTI-VIRUS & 
INSTALL OFFICE LIBRE IF NEEDED!

LAPTOPS 
REMOVED 
AT NIGHT

COMPUTER REPAIR ONSITE 
NO EXTRA 
CHARGE

Libre Office installed if 
requested; can open MS 

Office Programs

 FREE lecture on 
safe surfing and 
backup, whether 

you want to hear it 
or not.

New Dell 
Laptops

$399.00

 
DVDRW, 15.6 Screen

4 GB RAM, Win 10 Home
500 GB Harddrive, N3150

1) N U K G   
2) C H A R N   
3) N A V A C T   
4) E S O U I N G    
See page 23 for 
answers

voCaBularY

WorD JuMBle

sPellInG
MontHlY QuIz

1) Throe: toss, severe 
pain pang, iceberg, easily 
accomplished 2) Tincture 
means dissolved in: water, 
oil, iodine, alcohol 3) 
Titian: Greek god, Roman, 
god, golden auburn, huge 
person

1) Lung disease; “em fi 
see mah”  2) Powerful 
studio light; “kleeg” 3) 
This narrow pasta; “fet u 
chee nee”

craved more of that commodity than was supplied 
by avoiding “sweepers” (trees which have become 
uprooted along the river bank, and have fallen into 
the stream).

Many of the early settlers became recognized 
rivermen and made regular trips as navigators 
down the McLeod, but none of them, as far as can 
be learned, guaranteed any safe passage or even 
dry feet. They just hung to the pole rigged in the 
fashion of a rudder at the back of the scow and 
hoped for the best.

(Continued from page 8)

Refurbed
Desktop

$599.00

Dell w Mouse KB, Monitor
8 GB RAM, Win 10 Home
1 TB Harddrive, Core i3

Refurbed
Laptop

$499.00

 
DVDRW, 15.6 Screen

8 GB RAM, Win 10 Home
500 GB Harddrive, Core i5

overland, some no doubt looking for a direct road 
to the Peace River Country, --- and it was direct, 
if possibly more than a bit portentous --- a great 
many of them came down one river or the other, 
most of them favoring the McLeod.

Such as did usually left the train at Peers, built a 
scow there, loaded the provisions etc. and set sail. 
The other route down the Athabasca was for expe-
rienced river men, and when using this route the 
people left the train at Hinton. Practically all freight 
used the Peers route, and many a scow or barge 
got “hung up” on an outcropping of rock some-
where around Sandstone Canyon.

The fast water in the canyon made passage 
very hazardous, and only if luck was with one did 
he safely circumvent what approximated the Inch-
cape Rock. Not that any loss of life ever took place 
here as far as can be learned, but many a load of 
settler’s effects and an occasional scow of grocer-
ies and supplies became something more than 
damp. It all made for excitement, if indeed anyone 

River rafting down the 
Athabasca



PAGE 10 Community Advisor SUMMER 2018

the Chamber to discuss ‘potential’ changes, I contacted a 
fellow tenant, a lawyer that I had worked with for many 
years, to ask his preferences. He informed me that he had 
been told the day before that the Chamber would now 
be doing his reception, and use my premises at the front 
to do so. When I emailed the Chamber about this, stating 
the lawyer had no reason to lie, I received a reply that no 
decisions had been made. There’s a joke in here some-
where, in that I believed the lawyer and did not meet.

Finally, I received an eviction notice regarding my 
premises that confirmed the rumours, and what the law-
yer had told me. It gave about 5 weeks notice. This hap-
pened on the day I had complained to the Alberta Cham-
ber of Commerce about the lack of real communication. 
For some reason the notice was dated days before I re-
ceived it. Business experts recommend planning a com-
mercial move 9 months in advance, with 3 to 6 months 
being the minimum. This is because location is so impor-
tant for businesses. 

The approximately five weeks notice was also in di-
rect conflict with a previous text, sent to a third party, 
by a Chamber executive board member, stating that the 
board had voted on 90 days notice, help with moving to 
another room etc. while they took over my premises.  I 
acted in good faith on this and responded by outlining 
how to ensure a smooth transition for key elements, such 
as Internet service, which I was now providing, and about 
four or five other points that would make a smooth tran-
sition. There was no response to this email.

A couple of weeks later I asked again about my email 
regarding a smooth Internet changeover etc. and was giv-
en the answer oh yes, we got it, and the Internet change-
over is planned for July 1. Nice to know. Then they missed 
the July 1 date. I left the Internet service up for them for 
a bit after I reminded them to fulfill this obligation. As of 
July 19, I was still providing Internet service to an existing 
business in the building because the Chamber had still 
not provided them this needed service. I also found out 
a new business that moved in had been given the use of 
my Internet, without my permission. A fiasco all round in 
my opinion, at my cost, and easily avoidable, by following 
the suggestions in my email.

I was also informed that any of my items left in the 
common area after August 1st (the day after my move out 
date) would be disposed of. The message seemed out of 
place. In my experience with other landlords, and being 
a landlord, I have never heard this threat given without 
a reason. Then a note was placed on some items I had in 
the common area demanding removal by June 29 or they 
would be put in storage, where I would be unable to use 
the items and then disposed of after August 1st. The note 
was in breach of contract regarding the previously August 

1 date communicated, in writing, for common area items; 
and the note could very well have been missed by myself, 
and the lawyer on holidays for two weeks. 

On July 9, I received an email that the alarm codes 
were changing, and if I did not choose one by July 10, one 
would be chosen for me. I did not receive a new alarm 
code by July 11. Apparently the codes did not change, but 
I didn’t receive a correction on this and was again left in 
the dark about access to premises that I was still paying 
rent on.

Part of the Chamber stance on minimizing disruptions 
to existing businesses was to offer them another room in 
the building. As such, I was offered a room in the back. 
However the lease offered was unworkable. Perhaps the 
worst clause was that the landlord gets to set the busi-
ness hours, despite the well-known fact that most ten-
ants in the building work irregular hours. The only place 
this clause has merit is in such conditions as where a mall 
owner might want to have all businesses open at the 
same time. Otherwise, it basically leaves tenants with no 
rights, basically at the mercy of how the landlord chooses 
to enforce the clause. The rates did, at first glance, seem 
excellent, at $4.50 a square foot all in. However, given 
the rents being paid, this figure seems grossly inaccurate 
and is likely a result of the Chamber calculating rents on 
a monthly square footage basis, rather than the yearly 
square footage basis used by all others in town. One 
more example of why a group of ever changing volun-
teers should not be in the landlord business.

In conclusion, it seems there was no serious attempt 
to minimize the disruptions to my business during the 
Chamber takeover. Instead there were breaches of con-
tract regarding common area items and 90 days notice, 
alarm change misinformation, failure to answer my origi-
nal query about rumours that contradicted the line that 
just the name on the rent cheque was changing, failure to 
answer a considerate email on making a smooth transition 
after I thought I finally had some real information with 
the 90 days notice etc.  In my business experience span-
ning 40 years, this was my worst experience in getting ac-
curate information in a timely manner. And I couldn’t just 
walk away earlier, because the traditional 30 days notice 
was requested for those not signing the lease.

Finally, I would still like to know the details of the 
involvement of two of the Chamber executive in my 
eviction, as they could be in a conflict of interest in this 
matter. I honestly do not think there was an intentional 
breach here, but if someone is involved in discussions to 
evict or move a business to a less desirable location; and 
that someone is managing a business that offers the same 
business services, then the matter must be addressed; 
and an answer should be provided as to how this will be 
prevented in the future.

(Continued from page 4)
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An establishment campaign launched against 
‘fake news’ to try to throw doubt on alternative 
news sources has backfired spectacularly. The 
catchy term meant to disparage news not under 
establishment control is increasing being applied 
to the MSM itself.  

A worthwhile point to remember is that many 
alternative news sources do carry fake news. The 
MSM of course report on these and make insinua-
tions that all competing sources are likewise com-
promised. They do this while ignoring their own 
terrible transgressions in this regard.  Alternative 
news sources are the only ones honestly reporting 
on many important matters, such as the Syrian war 
and how our money system really works. As such, 
their influence continues to grow. As one commen-
tator put it “the Internet’s a driving force in the 
change from mass media, to ‘my media’, in which 
consumers will be their own programmers”.

The fake news term looks likely to fade away, 
as it becomes increasingly meaningless the more it 
is applied to both sides of the current information 
wars. What looks likely however, is that the damage 
done to the credibility of the MSM is permanent, 
and rightly so. This is a good thing for democracy 
in the West, where a few huge corporate conglom-
erates, whose interests are often at odds with the 
average citizen, attempted to control information 
through their media empires.  

The significant rejection of official news sourc-
es has naturally led to a rejection of establishment 
politics. Canada hit the stage in the West’s political 
rebellion with the election of Rob Ford in Toronto. 
The establishment did their best to discredit him, 
with Mr. Ford helping out through his personal pec-
cadillos. However, his popularity did not wane. The 
MSM could no longer fool most of the people most 
of the time. Most voters cared more about the is-
sues than the scandals, and liked how Ford was 
dealing with matters important to them.

The MSM attributed Ford’s continuing popular-
ity to such things as he returned his phone calls, 
the common person could identify with him and 

(Continued on page 14)

Top 5 Reasons to Advertise in the 
Community Advisor

1. Support a Truly Free Press. The Advisor has 
ground breaking political columns that help keep 
alive the concept of a truly free press. We also have 
local news, bad jokes, history, puzzles etc., so that 
there is something for everyone. 

2. Quarterly Production. You can consistently 
advertise for a fraction of the cost of a weekly. For 
example, you can pay just $179.80 a year for a 1/8 
page B&W Ad. 

3. Total Market Coverage. We cover Whitecourt's 
trading area. Every month, approximately 2,000 copies 
of the Community Advisor are sent to Blue Ridge, Fox 
Creek, Mayerthorpe, Swan Hills and Whitecourt. We 
also drop off 1,250 additional copies at coffee shops 
etc.

4 Our handy booklet format. It costs significantly 
more to produce, but it means your advertisement is 
likely to stay in circulation longer.

5. Find the OZ Contest. We give away monthly 
prizes, with a grand year end price of a laptop to 
readers who study our ads to find a hidden OZ.

OZ COMPuTERS
ONLY!

Midtown Mall
Pick Up, Drop 

Off, New & 
Refurbished 

Computers for 
Sale (in Maria’s 

Alterations)
780-778-3949
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780-706-3544
Dr. Brittany Shewchuk  & Dr. Omar Houchaimi

Call our office to book an appointment today! 
5115 - 49th street • Fax: 780-706-3592

our servICes InCluDe:
visual & ocular Health
examinations
Contact lens Fittings & 
optomap® retinal scan for 
Diabetic Patients

Continued Care
ocular Disease Co-management
- Cataracts  - Glaucoma
- Macular Degeneration
- Diabetic retinopathy

1 Hour Lab
Glasses in an hour!

• single vision rx • some exceptions apply 
• By appointment only

"Whitecourt's First Luxury spa"

Book appointments by Phone: 780-778-3552  
www.divinespawellnesscenter.com

Hours: Tuesday - Saturday 10:00 am  - 6:00 pm

Canada Safety 
Council Courses

Whitecourt Outdoor Ltd.
ATV, uTV & SNOWMOBILE

780-778-9339
www.whitecourtatv.com

All Your favorite Name Brands!

Whitecourt
Work Wear & Ladies Boutique

Main St - Next to CIBC - 778-4781
Mon to Sat 9 - 6, Thurs 9 - 9, Sun 10 - 6

Jet Boat Races 
August 11 & 12, 2018

Come experience the sound of thunder racing 
across our rivers during the Annual Jet Boat Races. 
Residents and tourists pack the shores each year 
to witness the excitement of the weekend event.  
The 2018 Western Canada Zone Jet Boat Races are 
scheduled for August 11 and 12.

Head down to the boat launch at Riverboat Park 
in Whitecourt to get the best view of the boats as 
they race. Or, head down on Friday night and have 
a chance to see the boats up close and talk to the 
drivers at the Friday night Show & Shine.

Whitecourt is proud to be one of only four loca-
tions worldwide to host the World Jet Boat Races. 
Whitecourt plays host every four years - so plan 
to attend for the World competition in 2019, and 
invite your friends from the city. Other locations 
worldwide include New Zealand, Mexico and the 
United States.
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One of the messages the Alberta Federation of REAs (AFREA) 
puts on materials distributed to our member Rural Electrifica-
tion Associations (REAs) is that: “We are here to support you 
in sustaining the REA way of life in rural Alberta.” It’s a message 
that attempts to get to the heart of why we do what we do. 

But we print it and read it so many times, it’s easy to stop noticing it.

Social capital: DoeS Your rea Have anY?

Nothing other than an REA co-op could have brought power to ru-
ral Alberta because there was no social or community will within 
government or the private sector to overcome the cost hurdle. 
That social will, or social capital, still exists today in many rural 
communities. It shows up in the form of a rural Albertan helping 
a neighbour plant their crop when sickness gets in the way. It ev-
idences itself in communities that rally around families who have 
lost loved ones, in order to ensure things get done on the farm that 
need to be done. Social capital is present when humans come to-
gether to cooperate and support one another in meeting a need. 

It’s that simple... and that complicated.  

REAs started with lots of social capital but over time some have 
lost touch with how to maintain and build it. Others have failed 
to pass the principles of social capital on to the next generation.  
This isn’t unique to REAs. Studies in the cooperative sector show 
that co-ops, like any other organization, have a life-cycle. It is 
normal for co-ops to go through periods of waning social capital. 

The big question is what are you going to do about it? 

Maybe it is time to get a read on your REA’s social capital and then 
take action. You may need to perform emergency resuscitation, or 
you may just need to apply some TLC. Whatever the level of re-

sponse, one thing is certain—your REA co-op will not survive and 
thrive without a strong dose of social capital at work and in action.  

It is common to experience lots of cooperation and participation 
by your members when a co-op is new. Then it is common in any 
member-based organization to see that level drop and compla-
cency set in. The health of an REA, like any co-op, is tied to the 
member community and the level of trust and participation in 
the organization. Coming together to fill a community need fu-
els social capital. But then what do you do? After sixty or sev-
enty years of mundane existence, social capital can disappear.  

tHe Secret of Social capital

What is the secret to building and maintaining social capital for the 
long haul? 
The secret is to develop and constantly earn from our members the 
same trust and social will to get involved that the REA had when it 
first started. It is the trust between people to take risks together as 
a community for the good of the community. It is the confidence in 
the membership that the elected Boards are acting in good faith for 
the good of the whole. It is trust in the co-op itself as a mechanism 
that benefits the community. When people trust how the co-op is 
being run and show up to help, the future becomes far more invit-
ing and exciting. People reciprocate. They share. This is the whole 
bundle of goods that is ‘social capital.’ It’s nothing less than all of us 
cooperating with one another to meet the needs of our community.

Has your REA maintained and grown its social capital or is it time 
for some TLC?

Sponsored by the Alberta Federation of REAs 
www.afrea.ab.ca

            Representation - Engagement - Advocacy

Social capital iS not meaSureable 
in tHe Same waY financial capital 

iS...
ratHer, it iS tHe benefitS a group or
organization proviDeS to memberS, 

aS a wHole, anD tHe interaction 
to proviDe tHem. Social capital iS 

for tHe gooD of all anD, 
tHerefore, available equallY 

amongSt tHe group. 

tlc for Your rea
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(Continued from page 11)

(Continued on page 15)

other meaningless commentary. The reality can 
be found on alternative sources online, where Rob 
Ford is shown cancelling such perks like free trips to 
the zoo and free parking, along with free rides for 
the 45 Toronto Councillors and their families. This 
and other royalty-like prerogatives were estimated 
to put 25 million to 30 million back into Toronto 
coffers for such things as helping keep taxes low. 
Deprived of their treats, most councillors subse-
quently engaged in such childlike tantrums as turn-
ing their backs on Rob Ford when he was speaking 
in chambers. 

Where there is agreement here with the MSM 
is that there were far better candidates for mayor 
of Toronto than Rob Ford. What was missing on 
the MSM side was an awareness of the far more 
serious deficiencies of their preferred candidates. 
The MSM choices would have presented a much 
smoother image, but behind the smiles and sooth-
ing words, it would be generally more of the same, 
with higher taxes, bigger government, less efficien-
cies; and consequently less individual freedom. 
Services to the citizens would often play second 
fiddle to the self-aggrandizement of the elected of-
ficials. 

The recent election of Doug Ford as premier 
of Ontario is yet another victory over the estab-
lishment forces. Fittingly, he gave brief five to ten 
minute MSM conferences, while his opponents tra-
ditionally took advantage of all the coverage they 
could get. The MSM bemoaned that this was leav-
ing Mr. Ford ‘ill-served’ to not engage in the tradi-
tional media scrum of shouting reporters. Instead 
he communicated through calm, short news con-
ferences and put out his message through a non 
MSM interviewer. The voters didn’t seem to mind 
this lack of the MSM carnival, as Doug Ford went 
on to win a convincing majority. One of Ford’s first 
moves was to cut Toronto City council from a pro-
posed 47 seats to 25 seats. Some establishment 
politicians and media columists are raising an up-
roar over this. However, in the comments section, 
the average person is in strong support of Doug 
Ford’s move.

Alberta of course made a huge misstep in its 

initial foray into the revolt, with an NDP govern-
ment made possible by the splitting of the Wild 
Rose and Progressive Conservative vote. To be 
fair to Albertans, this result was helped along in 
no small part by the importation of establishment 
figure, erstwhile banker, Jim Prentice, God rest his 
soul. Enough Wild Rose MLAs, including the leader, 
were seduced by the promises of power that they 
betrayed their principles and crossed the floor to 
sit with the PCs. This crippled the Wild Rose going 
into the next election and the NDP subsequently 
won with 40% of the vote; well behind the com-
bined total of the PCs and Wildrose.

The United Conservative Party looks poised to 
win the next election. However, even though lead-
er Jason Kenney will alleviate the tax burden some-
what if he keeps his word about the eliminating the 
carbon tax and so on, he is again essentially a crea-
ture of the Canadian establishment. It is likely he 
was shipped out west to replace Prentice with the 
same goal of destroying the Wild Rose Party, which 
contained just a bit too much real anti-establish-
ment flavour to suit the powers that be. 

All that remains out of yet another attack on 
western populism by the eastern establishment is 
the Alberta Advantage Party. Erstwhile Wild Rose 
Party members, who refused to compromise on 
their principles, established this new political en-
tity. It doesn’t have a hope at the polls currently, 
but at least it provides a home for those who put 
principles before power.

The big story in North America regarding anti-
establishment politics is of course Donald Trump. 
As one commentator put it “nothing makes the 
gap between the political establishment and rank 
and file Americans more evident than the fact that 
Washington – the national capital and the seat of 
the federal government – voted 93 per cent for 
Hillary Clinton”. The deep state has forced Trump 
to backtrack on many of his promises, particularly 
ones which went against the interests of the mili-
tary industrial complex. Because Trump is for small-
er government, the MSM focusses on his consider-
able shortcomings, while ignoring or misrepresent-
ing his considerable achievements in many areas 
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that promote American interests. But again, less 
and less people are paying attention to the MSM. 

For the rest of the West, the latest setback for 
the establishment is the election of a populist Ital-
ian government that is heavily critical of the EU. 
An astonishing development was an attempt by 
the largely ceremonial President of Italy to over-
turn the democratic vote, and bring in an ex IMF 
banker to run the country’s finances. Imagine if our 
Governor General insisted on appointing Canada’s 
finance minister? After some tense weeks, this 
direct attack on democracy by the establishment 
was beaten back. With the Brexit vote, advocating 
withdrawal from the EU, the Brits have tentatively 
joined the revolutionary side. All across Europe, 
anti-establishment parties are making significant 
gains. 

The backdrop to the revolt in the West, is the 
ascendency of the East allied under the leadership 
of China and Russia. One of their organizations, the 
Shanghai Cooperation Organization (SCO) repre-
sents almost half of the world’s population, with 
the recent addition of India and Pakistan. Regard-
ing the 2018 meetings of the G7 and SCO, Adam 
Garrie, a geopolitics expert wrote: “It is virtually 
guaranteed that the SCO meeting hosted by Xi Jin-
ping will be more objectively successful than the 
G7 meeting hosted by Justin Trudeau.”  

DOWN

1 Scenic Waterfall  
2 Campout Spot  
4 Follow in Footsteps  
5 Blue Ridge Rides  
6 Speedy Sport  
7 Mudding Around

ACROSS

3 Double Paddle Rivercraft  
5 Lazy River  
8 Going with the Flow  
9 Fishing in Town  
10 Rotary feature  
11 Chase the ball
12 Hayburner Activity 

Russia already tossed out the establishment, 
plundering oligarchs, and Putin enjoys by far the 
highest approval ratings of any leader of a major 
nation for doing so. Russia’s primary sin is not re-
unification with Crimea, which was cut off from 
Russia and put under the Ukrainian soviet adminis-
tration by the previous U.S.S.R some decades ago. 
Crimea’s Russian majority naturally voted to rejoin 
their mother country, once the western backed 
coup against the democratically elected Ukraine 
leader succeeded, as they knew the people behind 
the coup were the same gang that brought the 
criminal oligarchs to power. Russia’s primary sin is 
that they are increasing rejecting the world mon-
etary fraud, and consequently have a far better 
balance sheet now that most Western countries, 
including the U.S. and Canada.

It’s been a long bumpy road in our political evo-
lution. The goal, as always, is to protect individual 
rights from those who would abuse them, laying 
the groundwork for more freedom. The preemi-
nent German philosopher Friedrich Hegel perhaps 
summed this up best with “the history of the world 
is none other than the progress of the conscious-
ness of freedom”. As always, there are those who 
seek to use dishonest means to obtain as much 
power over the lives of others as possible, at high 
and low levels. But now, more and more, there 
are dissenting voices, made increasingly effective 
through our new technologies.
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Fox in the Hen House: Why 
Interest Rates Are Rising

by Ellen Brown

Editor’s Note: As usual, the 
same developments are underway 
in Canada, and the same dynamics 
are at play here. Although currency 
in circulation will have a country’s 
name on it, the most significant 
impacts on how many dollars are 
in circulation comes from decisions made on an in-
ternational level; many through the Bank of Interna-
tional Settlements.

The Fed is aggressively raising interest rates, al-
though inflation is contained, private debt is already 
at 150% of GDP, and rising variable rates could push 
borrowers into insolvency. So what is driving the 
Fed’s push to “tighten”?

At the end of March the Federal Reserve raised 
its benchmark interest rate for the sixth time in 3 
years and signaled its intention to raise rates twice 
more in 2018, aiming for a fed funds target of 3.5% 
by 2020. LIBOR (the London Interbank Offered Rate) 
has risen even faster than the fed funds rate, up to 
2.3% from just 0.3% 2-1/2 years ago. LIBOR is set in 
London by private agreement of the 
biggest banks, and the interest on $3.5 
trillion globally is linked to it, including 
$1.2 trillion in consumer mortgages.

Alarmed commentators warn that 
global debt levels have reached $233 
trillion, more than three times global 
GDP; and that much of that debt is 
at variable rates pegged either to the 
Fed’s interbank lending rate or to LI-
BOR. Raising rates further could push 
governments, businesses and homeowners over the 
edge. In its Global Financial Stability report in April 
2017, the International Monetary Fund warned that 
projected interest rises could throw 22% of US cor-
porations into default.

Then there is the US federal debt, which has 

more than doubled since the 2008 financial crisis, 
shooting up from $9.4 trillion in mid-2008 to over 
$21 trillion in April 2018. Adding to that debt bur-
den, the Fed has announced that it will be dumping 
its government bonds acquired through quantitative 

easing at the rate of $600 billion annu-
ally. It will sell $2.7 trillion in federal se-
curities at the rate of $50 billion monthly 
beginning in October. Along with a gov-
ernment budget deficit of $1.2 trillion, 
that’s nearly $2 trillion in new govern-
ment debt that will need financing an-
nually. (Canadian Federal, Provincial and 
household debt are also at historically 
alarming levels, as is widely publicized by 
even the mainstream media).

If the Fed follows through with its plans, projec-
tions are that by 2027, US taxpayers will owe $1 tril-
lion annually just in interest on the federal debt. That 
is enough to fund President Trump’s original trillion 
dollar infrastructure plan every year. And it is a di-
rect transfer of wealth from the middle class to the 

(Continued on page 17)

“Alarmed 
commentators warn 

that global debt 
levels have reached 
$233 trillion, more 

than three times 
global GDP”

If YOU 
enjoy receiving 
information that 
DOESN’T reach 
the mainstream 

press...
Please visit or call our 
sponsors from these

pages.
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wealthy investors holding most of the bonds. Where 
will this money come from? Even crippling taxes, 
wholesale privatization of public assets, 
and elimination of social services will 
not cover the bill.

With so much at stake, why is the 
Fed increasing interest rates and adding 
to government debt levels? Its proffered 
justifications don’t pass the smell test.

“Faith-Based” Monetary Policy

In setting interest rates, the Fed re-
lies on a policy tool called the “Phillips 
curve,” which allegedly shows that as 
the economy nears full employment, 
prices rise. The presumption is that 
workers with good job prospects will demand higher 
wages, driving prices up. But the Phillips curve has 
proven virtually useless in predicting inflation, ac-
cording to the Fed’s own data. Former Fed Chairman 
Janet Yellen has admitted that the data fails to sup-
port the thesis, and so has Fed Governor Lael Brai-
nard. Minneapolis Fed President Neel Kashkari calls 
the continued reliance on the Phillips curve “faith-
based” monetary policy. But the Federal Open Mar-
ket Committee (FOMC), which sets monetary policy, 
is undeterred.

“Full employment” is considered to be 4.7% un-
employment. When unemployment drops below 
that, alarm bells sound and the Fed marches into ac-
tion. The official unemployment figure ignores the 
great mass of discouraged unemployed who are no 
longer looking for work, and it includes people work-
ing part-time or well below capacity. But the Fed fol-
lows models and numbers, and as of April 2018, the 
official unemployment rate had dropped to 4.3%. 
Based on its Phillips curve projections, the FOMC 
is therefore taking steps to aggressively tighten the 
money supply.

The notion that shrinking the money supply will 
prevent inflation is based on another controversial 
model, the monetarist dictum that “inflation is al-
ways and everywhere a monetary phenomenon”: 
inflation is always caused by “too much money 

chasing too few goods.” That can happen, and it is 
called “demand-pull” inflation. But much more com-
mon historically is “cost-push” inflation: prices go up 

because producers’ costs go up. And a 
major producer cost is the cost of bor-
rowing money. Merchants and manu-
facturers must borrow in order to pay 
wages before their products are sold, to 
build factories, buy equipment and ex-
pand. Rather than lowering price infla-
tion, the predictable result of increased 
interest rates will be to drive consumer 
prices up, slowing markets and increas-
ing unemployment — another Great 
Recession. Increasing interest rates 
is supposed to cool an “overheated” 
economy by slowing loan growth, but 
lending is not growing today. Economist 
Steve Keen has shown that at about 

150% private debt to GDP, countries and their popu-
lations do not take on more debt. Rather, they pay 
down their debts, contracting the money supply; 
and that is where we are now.

“The official 
unemployment figure 

ignores the great 
mass of discouraged 
unemployed who are 
no longer looking for 
work, and it includes 
people working part-
time or well below 

capacity.”

(Continued from page 16)

(Continued on page 21)

OZ MEDIA 
HAS MOVED
Call 780-778-3949 

or email 
design@ozmedia.ca
For all your design 
& printing needs.
4104 Kepler St

(in Dynamic Buildng)
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Ph: 780-778-6303
4915-51 ave,  1-800-661-8242

Little Big Fort • Tim & Patsy Imbery

780-779-5288
Little Adventures Lead To Big Smiles!

Tuesday - Sunday
Tues 9-7
Fri - 9-10
Sun - 9-4

Drop by and have fun in a bully free environment!
Volunteers needed

MIDTOWN MALL

reAlTY 
ONE PERCENT

Full MLS® Service at a Fraction of the Price

reAlTY 
ONE PERCENT

Full MLS® Service at a Fraction of the PriceFull Service MLS® $7,950

One Percent Realty is 
seeking a REALTOR® to 
help serve Whitecourt & 

Area. If you are interested, 
please contact Dan Parker 

at 780-779-6568

Follow us on Facebook    780.778.54305014 - 50 Street Next to servus credit union

• Home Decor • Ladie’s Clothing • Garden Accessories  &  Much More!

Whitecourt's Original Gift Store
If Hearts Could Speak

Shop Local portal comes to 
Whitecourt

I first ran across the Shopcity.com idea in 
2009, and considered taking on this franchise in 
Whitecourt. However, I had enough on my plate. I 
did keep abreast of how this Canadian/American 
partnership was developing.  The idea here is to help 
small businesses compete with chain stores and on-
line shopping. A key part is leveraging an IT team to 
create an online presence for businesses that could 

never afford to do so by themselves. 

Now Arlene and Bryan Merrill have taken the 
plunge and brought the Shopcity.com franchise to 
Whitecourt. As the franchisee website explains:

It’s true that more than half of all jobs are cre-
ated by small businesses and that local businesses 
return 3 times more to their communities than 
chains. But what makes local really matter is unique 
to each of us...

(Continued on page 19)

Summer Savings
Storewide

It’s time to retire and spend more time with the kids
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Media
Computer sales & service • Web Design • Compelling news & affordable advertising rates

Professional • efficient •  Comprehensive
our services Include:

• Graphic/Logo Design • Business Cards • Tickets • Invoices • 
• Business Forms • Mailers • Brochures • Copying •

• Printing • Faxing & More!
Call Dan for your FREE quote today! 

OZ Media 780-778-3949  - design@ozmedia.ca   

WHITECOURT’S
‘SHOP LOCAL’

SEARCH ENGINE!

PLATFORM FOR LOCAL BUSINESSES
Get found on Google - Online Catalog - Sell Online -
Schedule Posts (FB/Twitter) -Send eNewsletters -
Promote Events - Get a fresh New Website & More!
CONTACT ARLENE: 780-257-SHOP (7467)

shopwhitecourt@gmail.com 

For some people 
it’s a desire to protect 
their local economy. 
For others it feels good 
to be known by name 
at local shops. The en-
vironmental benefits 
of minimizing transport 
are important to many 
of us. And who doesn’t 
want to create local jobs 
and support local entre-
preneurs? For all those 
reasons and more, 
shopping locally makes 
sense and is the best 
way to create a more 
sustainable, prosperous 
and pleasurable world 
to live in.

Personally, I’d love 
to see if this website 
can expand its coupon 
idea to where a digital 
local currency could be 
implemented. There are 
successful experiments 
in this concept around 
the world, but a main 
drawback has always 
been the number of vol-
unteer hours required. 
As new technology de-
velops, this barrier could 
be on the way out.

(Continued from page 18)
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suDoKu Puzzle WorlD GeoGraPHY QuIz
1. Provided below is either the capital city or 
the country/state/province of that capital. What 
is EITHER the missing capital OR missing 
country/state/province: Sri Lanka
2. What is the closest body of water (river, bay, 
sea, or ocean) to the below city/country/island? 
Uruguay-Argentina border
3. The 2 of the USA 50 states that border no 
others.

WorD searCH - sonGs FroM tHe 80’s
BATDANCE
AMANDA
BILLIE JEAN
COME DANCING
CONTROL
DANGER ZONE
DESIRE
FAITH
FAST CAR
FUNKY TOWN
HEARTLIGHT
HOLD ME
HUMAN
JESSE
KISS
LUKA
 NASTY
NIGHTSHIFT
ROCK ON
SLEDGEHAMMER
SMALL TOWN
VOICES CARRY
YOU ARE

DID You KnoW?
When you pet is lying on their belly with their 
back legs splayed out behind them, there’s 
a word for that. It’s called a ‘sploot’, and it’s 
something dogs and cats do to stretch their 
hips or to cool down when it’s hot.

PUZZLE PAGE 
Exercise your brain cells
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(Continued on page 22)

The Fed’s reliance on the Phillips curve does not 
withstand scrutiny. But rather than abandoning the 
model, the Fed cites “transitory factors” to explain 
away inconsistencies in the data. In a December 2017 
article in The Hill, Tate Lacey observed that the Fed 
has been using this excuse ever since 
2012, citing one “transitory factor” after 
another, from temporary movements in 
oil prices, to declining import prices and 
dollar strength, to falling energy prices, 
to changes in wireless plans and pre-
scription drugs. The excuse is wearing 
thin.

The Fed also claims that the effects 
of its monetary policies lag behind the 
reported data, making the current rate 
hikes necessary to prevent problems in the future. 
But as Lacey observes, GDP is not a lagging indicator, 
and it shows that the Fed’s policy is failing. Over the 
last two years, leading up to and continuing through 
the Fed’s tightening cycle, nominal GDP growth av-
eraged just over 3%; while in the two prior years, 

(Continued from page 17) nominal GDP grew at more than 4%. Thus “the most 
reliable indicator of the stance of monetary policy, 
nominal GDP, is already showing the contraction-
ary impact of the Fed’s policy decisions,” says Lacey, 
“signaling that its plan will result in further monetary 
tightening, or worse, even recession.”

Follow the Money

If the Phillips curve, the inflation 
rate and loan growth don’t explain the 
push for higher interest rates, what 
does? The answer was suggested in an 
April 12th Bloomberg article by Yalman 
Onaran, titled “Surging LIBOR, Once 
a Red Flag, Is Now a Cash Machine for 
Banks.”  He wrote:

The largest U.S. lenders could each make at least 
$1 billion in additional pretax profit in 2018 from a 
jump in the London interbank offered rate for dollars, 
based on data disclosed by the companies. That’s 
because customers who take out loans are forced to 

We can take old vehicles & make them look new 
with our STeAM CLeANING, quICk, FReSH 

ODOuR eLIMINATOR & POWeR POLISH!

sMall & MeDIuM sIze
s tar t  at  $119 .99 + tax

truCK & suv
s tar t  at  $169 .99 + tax

MInI van
s tar t  at  $189 .99 + tax

We also offer tar removal!
Ryan and his staff have years of experience!

“The largest U.S. 
lenders could each 
make at least $1 

billion in additional 
pretax profit in 

2018 from a jump in 
rates”
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(Continued from page 21)
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• Copying • Printing • Faxing • Résumés 
• Invoices  • Brochures • Business Cards

 Invitations • Laminating •
 Graphic Design ••  Web Design 

 Computer Sales & Service and More!•

780-778-3949 - 4907 52 Ave.

.39
Color Copies

Letter-1-999

pay more as Libor rises while the banks’ own cost of 
credit has mostly held steady.

During the 2008 crisis, high LIBOR rates meant 
capital markets were frozen, since the banks’ bor-
rowing rates were too high for them to turn a profit. 
But US banks are not dependent on the short-term 
overseas markets the way they were a decade ago. 
They are funding much of their opera-
tions through deposits, and the aver-
age rate paid by the largest US banks on 
their deposits climbed only about 0.1% 
last year, despite a 0.75% rise in the 
fed funds rate. Most banks don’t reveal 
how much of their lending is at variable 
rates or is indexed to LIBOR, but Oneran 
comments:

JPMorgan Chase & Co., the big-
gest U.S. bank, said in its 2017 
annual report that $122 billion 
of wholesale loans were at vari-
able rates. Assuming those were 
all indexed to Libor, the 1.19 
percentage-point increase in the 
rate in the past year would mean 
$1.45 billion in additional income.

Raising the fed funds rate can be 
the same sort of cash cow for US banks. According 
to a December 2016 Wall Street Journal article titled 
“Banks’ Interest-Rate Dreams Coming True”:

While struggling with ultralow interest 
rates, major banks have also been publish-
ing regular updates on how well they would 

do if interest rates suddenly surged upward. 
. . . Bank of America . . . says a 1-percentage-
point rise in short-term rates would add $3.29 
billion. . . . [A] back-of-the-envelope calcu-
lation suggests an incremental $2.9 billion 
of extra pretax income in 2017, or 11.5% of 
the bank’s expected 2016 pretax profit . . . .

As observed in an April 12 article on Seeking Al-
pha:

About half of mortgages are . . . ad-
justing rate mortgages [ARMs] with 
trigger points that allow for auto-
matic rate increases, often at much 
more than the official rate rise. . . .

One can see why the financial sector 
is keen for rate rises as they have mined 
the economy with exploding rate loans 
and need the consumer to get caught in 
the minefield.

Even a modest rise in interest rates 
will send large flows of money to the 
banking sector. This will be cost-push in-
flationary as finance is a part of almost 
everything we do, and the cost of busi-
ness and living will rise because of it for 
no gain.

Cost-push inflation will drive up the Consumer 
Price Index, ostensibly justifying further increases in 
the interest rate, in a self-fulfilling prophecy in which 
the FOMC will say, “We tried – we just couldn’t keep 
up with the CPI.”

(Continued on page 23)
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“The theory of the free press 
is not that the truth will 
be presented completely 
or perfectly in any one 
instance, but that the 

truth will emerge from free 
discussion” 

- Walter Lippman 
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A Closer Look at the FOMC

The FOMC is composed of the Federal Reserve’s 
seven-member Board of Governors, the president 
of the New York Fed, and four presidents from the 
other 11 Federal Reserve Banks on a rotating basis. 
All 12 Federal Reserve Banks are corporations, the 
stock of which is 100% owned by the banks in their 
districts; and New York is the district of Wall Street. 
The Board of Governors currently has four vacancies, 
leaving the member banks in majority control of the 
FOMC. Wall Street calls the shots; and Wall Street 
stands to make a bundle off rising interest rates.

The Federal Reserve calls itself “independent,” 
but it is independent only of government. It marches 
to the drums of the banks that are its private owners. 
To prevent another Great Recession or Great Depres-
sion, Congress needs to amend the Federal Reserve 
Act, nationalize the Fed, and turn it into a public util-
ity, one that is responsive to the needs of the public 
and the economy. (Ed. The Bank of Canada is already 
nationalized, but is not being used for its intended 

(Continued from page 22) purpose of serving the public. What is more, the B 
of C has previously served as a public utility, creating 
half the money supply to end the Great Depression 
and help keep interest rates low in the post war era; 
enabling the construction of many great infrastruc-
ture projects, like the St. Lawrence Seaway, all while 
keeping government debt low).

This article was originally published on Truthdig.
com. Ellen Brown is an attorney, chairman of the Pub-
lic Banking Institute, and author of twelve books in-
cluding Web of Debt and The Public Bank Solution. 
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#303, 4330 A - 55 Ave., Whitecourt
Two bedroom, one bath, condo is well situated on the top 
floor of the 12 unit complex. Features include a gas fireplace, 
air conditioning and elevator access. Each unit is self contained 
with laundry facilities and private balcony. MLS#44043

$179,000
66 Gunderson Drive

Nice, newer, 1520 sq. ft. home on it’s own land. Say goodbye 
and to lot rent. There is a nice open floor plan for the living/
dining/kitchen area, great for entertaining. The gourmet 
kitchen has a two tier island and dark expresso cabinets. 
The Master bedroom comes with a walk-in closet and a 
4pc ensuite with a Jacuzzi tub. The other 3 bedrooms can 
support a large family or be repurposed for an office, den & 
guest room, or there is even the possibility of a home based 
business, subject to approval. You also get a separate laundry 
room with space for storage. Outside there is a south facing 
7’ x 48’ deck overlooking the landscaped lot. It’s all there, in 
a great location close to the new St. Joes school and other 
amenities. MLS#45059

$264,900

reAlTY 
ONE PERCENT

Full MLS® Service at a Fraction of the Price

5 585027 RR112 (Robison Rd)
Minutes from town, yet a private setting! In addition to the 
comfortable indoor layout of this home, there is a some 
great outside space, with a firepit, natural gas bbq, fenced 
in garden and greenhouse, and a separate fenced in dog 
area. The 24x24 garage is heated and there are 3 sheds, one 
with the potential to turn into a mobile office. The house is 
in excellent condition with updates that include furnace, hot 
water tank, shingles, kitchen cupboards, countertops, flooring 
throughout the home, stainless steel appliances, trim, doors, 
and ceiling. A central VAC helps keep it all tidy. There is also a 
wood fireplace upstairs for those winter nights and a large rec 
space downstairs for other indoor activities. MLS#45597

SOLD

NEW PRICE

3 Sakwatamau
Great price on a fixer upper in a nice area of town. There are 
5 bedrooms and 3 baths. This would be perfect for the handy 
couple, who would like to see their home improve with their 
efforts. There is also a garage with a large workbench and 
fenced yard. The yard is complete with mature trees and 
shrubs. Back alley access is available for additional parking.  

$499,000

$259,000

SOLD


